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WELCOME

AkzoNobel proudly presents its colour forecasts for
2013. As the largest colour manufacturer worldwide,
itis essential we keep our fingers on the pulse of
emerging social and economic trends,as well as the
world of design, as these often signal the first signs
of future colour movements.

To create wonderful colours, you need vision.

Our knowledge of colour formulas and design principles
is collected, researched and interpreted by AkzoNobel's
Aesthetic Center to form ColourFutures™each year

Our members meet with an international group of
creative experts from the fields of design, architecture
and fashion, to determine the key colour trends for the
forthcoming year. These insights are then translated into
colour palettes and images,and captured in this annual
edition of ColourFutures;'to inspire our customers.
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We have reproduced paint colours as faithfully as printing will
allow. However, the shape, size and lighting of a surface can
influence the appearance of the final colour.



CONNECTIONS

DRIVING INFLUENCE FOR 2013

Everyyear ColourFutures™ presents one dominant
influence oridea which inspired us to create the five
colour trends. This idea influences each of the trends

in a different way, but holds them togetherwith a single
conceptand inspires the colour of the year. Last year
the mood of the moment was Possibilities and for 2013
we see communities and individuals embracing these
possibilities and forming Connections.

Modern life is all about the Connections’we make and
the way things interconnect to create networks, dialogue
and innovation. Because of the speed in which we
consume information, we also need to disconnect every
now and then. Its not just about social media, apps

and gadgets, itis also about the way these technologies
influence our state of mind and our need for
understanding.

COLLECTIVE SWITCHING THEARTOF  HOME  VISUAL
PASSION  OFF  UNDERSTANDING FACTORY SOLACE CONNECTIONS
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COLOUR OF
THEYEAR 2013

The colour of the year for 2013 acts as a visual
band-aid to our hectic lives. Indigo is a striking
statement colour associated with wisdom and
honesty which enhances your environment.

Like the dreamy ocean landscapes hidden from
everyone but deep sea divers, this colour gives us a
sense of tranquillity and stability which is very restful.
It's a big and benevolent colour which combines
the trustworthy nature and evocative elegance of
robust blue.To understand the two sides of this
indigos character; just think how we are reassured
by blue uniforms worn by those in positions of
trust and authority, but can still be dazzled by the
facets of a sapphire. As a paint colour this indigo
adds a surprising, elegant strength.

Indigo amazes us. It instils a sense of wonder;
even in adults. The fact that our access to blue this deep
andrichinthe naturalworld is limited gives ita
magical quality.

Within a colour palette, this indigo is a versatile hue.
It pairs very well with brights of a similar saturation
level, citrus colours, or warmer neutrals, as well
as other blues, purples and greens.

Colour of the year evolution.

2005 2006 2007 2008

2009 2010 20Mm 2012
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2013 PALETTE

COLOURTRANSITIONS FOR 2013

The colour mood for 2012 was brimming with
possibilities and take-charge optimism. Thisyears
palette has a maturity and elegance, which
connects colours in new and joyful ways, to create
sophisticated colour stories that are laid back

and individual. There are dynamic tinted blacks,
the dusty pastels of impressionist paintings, quirky
tones inspired by the Fifties and natural tones

with a touch of fluro bright.

The colours for 2013 are not forced or contrived,
but have evolved from a demanding and fast
paced way of life and the choices we make to
live on ourterms.
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THE FIVE KEY
TRENDS FOR 2013
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STRENGTH
INNUMBERS

TRANSIENT
FLOCKING
ENERGY
SPONTANEOUS
COLLECTIVE
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‘'SOCIAL MEDIA HAS CREATED
NEW POSSIBILITIES TO
.CONNECTAND SHARE IDEAS’




‘THIS COLOUR
PALETTE SWOOPS
FROMONE
COLOURCLOUD
TOTHE NEXT

Subtle layering of closely
connected pastels or stronger
more intense shades creates a
delicate freestyle appearance




‘INSPIRED BY THIS
SPONTANEOUS
AND ENERGETIC
BEHAVIOUR

The sky and the ocean are so beautiful because
they are never a single blue. Here blended horizontal

panels of colour create the same inspiring effect
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Have you ever seen aflock of starlings take to the sky?

Almost like a single organism they change direction, disperse and
regroup. Then just as quickly, dissolve once more into the trees.
Recently, humans seem to have been inspired by this spontaneous
and energetic behaviour

Ifthere is one thing that defines modern times, it is the way in which
people come together for a joint purpose. In no way does it resemble
the typical social movement of the 20th century. Those movements
had leaders, a carefully maintained hierarchy and a well-defined,
long-term goal. The new types of gatherings are not so much a
movement as a collective passion. Just like flocks of birds and shoals
of fish,who seem driven by a combination of intent and whim, these
group initiatives may come together and disperse inan instant. These
are not elitist clubs, but forums and groups where anyone canjoin, to
be part of something big and beautiful - or tiny and underground.

Social media has created new possibilities to connect and share
ideas. Trends, which once developed slowly, now spread like wildfire.
One recent example of people taking a creative idea and running with
itis the phenomenon of the Post-it War, which broke out in offices
worldwide a few seasons ago. To start a Post-it War; office staff

use colourful sticky notes to create a large-scale image on awindow,
or several windows, to suggest moving pixels. The intention is

to incite staff from a different office across the street to fire back
asmart Post-it reply, and so the war begins.

OONN 83/000

Just like the visual feast of movement this trend represents,

the colour palette swoops from one colour cloud to the next, with
distinct colour groups flowing together. These attention-grabbing
fluro and pastel colours express energy, joy, creativity and
purpose. This look is bold and showcases the use of colour on
colour: But it has a subtler side too, which sees these lively tones
combined with chalk whites and warm greys.

60YR 33/047

93BG 32/374

90GY 33/408

88YY 817230

00YY 83/069

19RR 78/088

21RR 36/354

52BB 15/410

SAYY 691747

48YR 50/372

28YR 29/561

42RB53/176

50YR 45/014

70YR 30/651

70BB 67/096




THE JOYOF
DOING NOTHING

PEACEFUL
STILLNESS

IDLE CREATIVITY
SOLITUDE
DAYDREAM
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Delicate, smoky tones are
transformed into sophisticated
contrasts with an interplay

of mattand high gloss

SWITCHING

OFF
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Harmonising tones of burgundy
and blue tinted blacks create
arestfuland tranquil space in
which to slow down

SWITCHING

OFF




SWITCHING

OFF

Every now and then, it becomes hard to hear whats going
oninourown heads.Theres only one thing for it: we declare
ourselves temporarily disconnected.

Ah, solitude. Sometimes being alone, when we've managed
to shut outthe world, can be such a joy. The reason is
thatalthough people thrive on human contact, sometimes
we just need to reset, and thats impossible if the world
keeps intruding.

For some, the goal of switching off is to find stillness, to
clearthe mind and create space for new thoughts. Afterall,
many great ideas are born from looking up at the sky and
watching the clouds while chewing on a blade of grass.

For others it's more about granting ourselves permission

to do nothing forawhile. You hit the pause button and retreat
from reality; particularly satisfying when everyday reality is
filled with financial worries, traffic and children fighting.

Every now and then, we just want to catch up with
ourselves. Who are we? What was it that we wanted from
life again” In order to stay balanced, we need a clear

vision of life as it should be according to our own rules,and
this is the simplest way to tap into those hopes and dreams
again. Afterwards, a feeling of tranquillity and balance
lingers. Maybe it doesn' last long, but at least we know
exactly where to go when we want it back.

This is a palette of silent colours: ethereal hues we
associate with tranquil snowscapes, misty hazes at the
edge of morning and bedroom retreats filled with crisp
linen and sultry deeps that speak of still waters, starry
nights and the transient hours of dusk and dawn.

30BB 05/022 50BB 10/112

46RB 06/074 30RR 08/044 10RB 14/049 50BB 26/105

50RR 32/029 OONN 16/000 70BB 64/035
50YR 73/022 30RB 64/030 OONN 62/000
30RB 83/01 90BB 73/022 00NN 83/000 09BB 77/019
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DECODING
OURWORLD

CURIOSITY
CLARIFY
COMMUNICATION
ORDERLY
UNDERSTANDING
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AESTHETICS AND ORDER
INDS US OF LESS

BLAMOROUS TIMES’
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‘PLEASE THE EYE
OF THE AUDIENCE
AND CREATE
AFEELING OF
CLARITY’

Highlight key areas and the
functions of a space with ice cream
tones to simplify the complex

and achieve satisfaction in order

=ARTS

UNDERSTANDING




‘THERESULTIS
BRIGHT, SIMPLE
AND CLEAR’

Decode and showcase
your favorite things with
warm fondant pastels
alongside sizzling orange,
blush red and juicy berry

=ARTS

UNDERSTANDING




=ARTS

UNDERSTANDING

There must be an army of grown-ups who, as a child, decided
to take apart theiralarm clock only to realise that a desk full
oftiny gears, cogs and mysterious springs is useless at waking
you up in time for school.

This age-old fascination of taking things apart and laying them
out to understand their inner workings has been reborn on the
internet. Various art blogs feature objects in their deconstructed
form, displayed down to the tiniest nut and bolt to please the
eye of the audience and create a feeling of clarity.

Designers Allen Hembergerand Sarah Wilson made a display
called the anatomy of a cupcake. The required ingredients were
arranged neatly and creatively, not like a recipe, but more a
menu of optional delights. The result is bright, simple and clear

Most of the creators of these works of art are not preoccupied
with perfect representation, but rather celebrating the aesthetics
of order; satisfying our curiosity and, perhaps mostimportantly,
suggesting a remedy for chaos.

Both the imagery and the message of this trend have a strong
link to our current obsession with the Fifties, a decade which

in retrospect seems so orderly and perfect. In the fashionable,
Kodakolor fantasies of the Fifties - re-imagined by TV shows like
Mad Men and PanAm - the sun is always out, lawns are mowed
to perfection, men and women perform their expected roles
with a smile, and allis well with the world. Like the anatomy of

a cupcake, even though we cannot piece it togetherinto
something real,it offers a bright, charming version of life,

which is funto enjoy forawhile.

Coloursin this trend are sunny and uplifting like childhood
memories and the ice cream colours for Prada’s S/S 2012
collection. Think chocolate cherries and macaroons, blue skies,
raspberry ripple and mint choc chip. Pair these vintage

inspired candy tones with laid back neutrals or deep tealand
brown for a stylish combination with a twinkle in its eye.

60YR 33/047

90YR 57/070

30YY 72/018

10BG 72/057

80YR17/129 45YY 72/230
10YR 28/072 20YY 53/238
50YR 55/201 90RR 55/138

50GG 43/213 30YR 29421 90RR 18/450

70BG 11/257 70BB 49/082 50RR 117286
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CREATE
YOUROWN

SIMPLICITY

SELF RELIANCE

HONEST

SMALL SCALE MANUFACTURE
SUPER LOCAL
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‘THISIS
MANUFACTURING,
BUT ON ATINY,
PERSONAL
LEVEL

Harness the full diversity of
naturalgreens in colour blocks and
creative patterns by combining

cool blue edged shades with warmer
yellow toned greens
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www.philips.com

Deep and tranquil,this

teal combines the restful quality
of green and soothing nature

of blue for a shade which feels
naturaland creative




Self reliance and using crafts, once associated with hippies
living off the grid, are suddenly cool again. This current
fascination with home production is a trend that might develop
into a large-scale movement. Some people are now part

time beekeepers; others are opening cafes in their homes

or making paper and printing their own fabrics. This is
manufacturing, but on a tiny, personal level, which gives you
total creative licence.

The logistical processes that make the world go round

have become progressively abstract over the years,and the
industries which provide us with food, warmth and shelter
have almost been eradicated from the front office’ of modern
life. As cushy and convenient as this seems, a lack of
visibility has its drawbacks.

Many people no longer possess a true understanding of the
structure that supports them. Children in big cities often arent
aware of the relationship between the meat on their plates
and the barnyard animals they know from their picture books.
Since knowledge is power, this means we have relinquished
some of the control over our own lives; and some people want
it back! City dwellers brewing their own beer are on the rise.
Others are curing meat, sewing pillows, or producing theirown
honey. Crafts and trades are the motor behind many new
small businesses that sell their products online.

What will happen to these miniature factories? Willhome
manufacturing turn out to be the new standard, or just a
temporary flirt with self-reliance? Only time will tell; but we
now understand that these skills and connections with
real life mustnt be lost.

The colours in this palette are inspired by nature's dyes.
These are saturated, but simple colours which have

an authentic rich quality. There are reds from beetroot and
summer berries, the warm burnt orange of carrot juice
or baked clay, the bright green of alfalfa and the beautiful
indigo tones of denim.

30YY 10/038

90RR 08/129

50YR 21/318

30YY 20/193

90BG 10/067

50YY 51/519

80YR 11/151

45YY'74/073

45YY 53/151

90BB 09/186

10YY 41/083

40YY 73/028

90YY 35/304

906G 28/133

50BB17/126

20YY 60/104
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FINDING COMFORT
INARTAND NATURE

VISUAL

— SOIACE

JOYFUL
RESTORATIVE
UPLIFTING
SOUL REVIVER
WONDER



OME BEAUTY
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SOILACE

‘THERE IS ASENSE
OF SERENDIPITY’

Delicate pink, dusky violet
and flesh toned neutrals are
embellished with mustard
yellow foramodern
interpretation of oil paint
againsta gilded frame




ART AND NATURE
BRINGOUT THE BEST
INUS ASHUMAN
BEINGS’

The fragile tones of
impressionist paintings
take ona new freshness
when combined with
crisp white and intense
violet details

VISUAL
SOIACE




VISUAL

SO AC

Every now and then, the usefulness of art and nature is
questioned. Suddenly, art is a luxury, and trees only take
up space. But artand nature do offer us something
important: they bring out the best in us as human beings.

Art needs to be anchored in the human mind to be powerful
and poetic, but once it makes a connection with us and

takes up residence in our consciousness, it can touch the soul
and warm the heart. The beauty of artis that it has the
power to move people deeply because it speaks to us on
levels we can't quite put into words.

We can find the same solace and comfort in natural
beauty. A stunning sea view or the first blossom of spring,
not only reaffirms that life goes on; there is a sense of
serendipity-you feel lucky or even blessed to stumble
upon such a nice surprise.

This kind of beauty is priceless. Knowing there are places
like gardens, forests and beaches where you can simply

be yourself and reconnect with nature, or museums where
you can go and view the ultimate in human achieverent,
is enough to reinstate your faith in life, the future,

and humanity.

Thisis a palette inspired by gardens in bloom, and
paintings by the Old Masters. Degraded mauve and floral
pinks meet golden and bronze hues and natural, muted
tones like linen and hessian. Darker violets complete the
palette and provide a sultry depth.The overallimpression
is soothing, gentle and feminine.

70RR 19/190

90YR 55/051

30RR 30/103

80YR 21/226 40YY 53/218

10YR 49/082 00YY 38/123
-
60YR 64/038 10RB 36/082
50YR73/022 70RB 67/067 30RR 19/068 10RB 21/218
- -
10RB 10/116 91BB 07/263

61



COLOURS

This section of ColourFutures™presents

all colours chosen for 2013 as colour families:
Reds, Oranges, Yellows, Greens, Blues and
Violets followed by Warm and Cool Neutrals.

At the bottom of each page you can see
the transition of each hue over the years.




REDS

60YR 64/038

10YR 28/072

10YR 49/082 90RR 55/138

70RR 19/190

50RR 11/286 90RR 18/450

30RR 08/044

64

90RR 08/129

GLAMOROUS GENTLE FLIRTY

This year,warm almost-neutrals make a surprise visit in the red
category. However, we still see exciting colours like deep
watermelon, delicate sweet pinks and bold candy brights. One
cleveraddition is the blackest of berries: stylish, daring and once
more rubbing shoulders with the neutral part of the spectrum.

Key colour: This flirty, blushing warm pink is reminiscent of roses
orlipstick on a calendar girl. An effervescent tone, it partners
naturally with similar artists' colours, like jade, buttery yellow or
palest mint. For a striking tone-on-tone effect, pairitwith a
robust burgundy.

Reds transition. Last year a fruity, almost tropical red was colour
oftheyear. Red s stillimportant and this one is just as cheery,
moving the red key colour transition line away from yellow based
tones into a lively, slightly cooler pink territory.

2009 2010 20m 2012 2013

00YY 83/069

65

ORANGES

48YR 50/372

28YR 29/561 30YR 29/421

FUNKY BRONZE INTENSE

The oranges for 2013 are dynamic, sizzling embers which add a
feeling of energy. Darker shades are more chocolate than coffee
this year, and lighter colours more coral, moving into hot peach.
These vibrant, peppy, strong-willed hues add a very modern
edge and are wonderful harmonising with lively pinks and reds
or cooled down with a smartwarm grey.

Key colour. If this orange were a flavour, it would be sweet and
intriguing like passion fruit or papaya. This is an electric

tone which successfully combines the attitude of orange with
the softness and warmth of coral.

Orange’s transition. Orange continues its journey from the rustier
tones of last yearinto the cooler; pinker side of the hue, leaving
the pumpkin tones we saw severalyears ago in its shadow.

2009 2010 20m 2012 2013




YELLOWS

88YY 81/230

66

KEY COLOUR 2013

SAYY 691747

50YY 51/519

TANGY ELECTRIC MUSTARD

Whereas last year’s yellow palette incorporated heavier

toned mustards, this year the accent is on putty hues, inwhich
yellowand lime meet up with grey. On the other, fresher side
of the palette are lemon drop yellows and warm, buttery tones
you can almost taste.

Key colour: Afriendly mustard with subtle hints of olive,
thisyellowis just as soothing as it is special. It brings out the
bestin other colours, even making well loved neutrals new
and exciting. In combination with this yellow, mauve becomes
positively floral, magenta jumps to life and peacock blue
turnsto shimmering satin.

Yellowss transition. Just a little less intense than 2012's roasted
spice, this yellow offers more softness and leaves room for
interpretation. As a wall paint colour; it will create something
magical with stone and ile floors.

2009 2010 20M 2012 2013

45YY'74/073

45YY 53/151

40YY 53/218

45YY 72/230

20YY 53/238

GREENS

10BG 72/057

50GG 43/213

30BB 05/022

67

90GG 28/133 90GY 33/408

90BG 10/067

ABSINTHE PINE FOREST

One type of green is distinctly absent from this palette, and

that is the apple and grass variety. On the whole, these colours
veertowards tealand blue spruces, which are much softer
and darker than the shades we saw last year Bronzes and olive
tones counterbalance the blue influence and maintaina
diverse cooland warm green palette.

Key colour: Indecision has never looked so beautiful: balancing
on the edge of green and blue, and tempered by a natural

veil of mist, this spruce colourwould look just as charming
onaseaside cabin as itwould in a modern apartment.

Greens transition. When it comes to key colours, no hue is as
ready to reinvent itself as green. Out is the olive of last year,
making way for this year's cooler; sophisticated, laid back and
generally more greyed off shades.

2009 2010 20m 2012 2013

90YY 35/304

30YY 20193

30YY 10/038




BLUES

09B8B 77/019

93BG 32/374

70BG 11/257

68

50BB 26/105

52BB 15/410 50BB17/126

50BB 10/112

MYSTERIOUS RESTFUL PRECIOUS

2013's blue palette contains many remarkable tones - almost
the whole terrainis covered, from wintery sky blue,deep
sapphire and greyish denim to very dark, velvety teal and even
bright cyan and indigo. Blue works best in spaces with good
natural lightand with such a deep shade can be combined
with most other colours. The new look is to keep things simple
and let it stand alone. Either combine different shades of

blue, or pick one and add pattern.

Key colour: A deep intriguing blue with a purple tinge, this colour
has authenticity and glamour, which is a rare combination.
Strikingly modern for exterior architecture and free spirited in
interiors, this is the standout colour for 2013.

Bluestransition. This year's key colour provides a pivotal evolution
in blue’s long record of having a teal influence. This indigo
reintroduces a purple element into the heart of blue, which has
been missing for many years and creates an exciting change.

2009 2010 201 2012 2013

70BB 49/082

90BB 09/186

70BB 64/035

10RB 10/16

91BB 07/263

VIOLETS

30RB 64/030

30RR 30/103

30RR 19/068

69

70BB 67/096

10RB 36/082 10RB 21/218

10RB 14/049

46RB 06/074

FLORALVELVETY DIFFUSED

With lilac and foxglove on one side and rose taupe on the other,
these purples offer a boudoir collection with plenty of mystery.
Especially intriguing are the dawn-like tones that verge onviolet,
the way colours do early in the morning. Twilight might just be
the ideal colour for a bedroom.

Key colour. Areal chameleon of a colour; this violet piques our
interest. Depending on the hue next to it, it will show a different
face every time. With yellow, the violet element jumps out.
Paired with pink, it will pretend to be charcoal or chocolate
againstlight blue.

Violets transition. For 2013 violet sticks to its guns and retains
the full, rich quality of blackberry juice that we have seen

over the last two years. This year's offering however is darker
still, becoming almost a tinted black and seems to be
moving into a cool neutral territory.

2009

42RB53/176




WARM NEUTRALS

50YR 73/022

90YR 57/070 90YR 55/051 20YY 60/104 40YY 73/028

50RR 32/029 10YY 41/083 00YY 38/123

60YR 33/047

CREAMY NATURAL SMOKY

Incredibly sophisticated and new, these colours are hard
to pinpoint, due to the mixture of tan, yellow, grey and red that
characterises them. Sandstone, animal hide and flesh tones
all feature this year, but their delicate quality unites them.

Key colour: Chic, soft and elegant like the fur of a Siamese cat,
this understated neutral speaks of the luxury of satin, velvet
and chocolate mousse.

Warm Neutrals transition. Afewyears ago we saw a sunset of
different warm neutral incarnations each year, but this hue

is now comfortably settled in a sandy and taupe territory which
has been a trend favourite for the last couple of years. This
year'swarm neutral is however richer and more sumptuous.

70 2009 2010 201 2012 2013 7

COOL NEUTRALS

KEY COLOUR 2013

30YY 72/018 OONN 83/000

S0YR 45/014 OONN 62/000

OONN 16/000

SOFT POWDER STONE

Surprisingly light and soft, this year's cool neutrals are feathery,
pearly and powdery rather than high tech. Some even have a
yellow undertone, reminiscent of vanilla, or just a hint of ice blue.
Darker colours include a classic dove greyand a velvety
limestone.

Key colour Atender grey with just a hint of silver; this cool neutral
is complex, yet easy to use. Beautifulin a classic dining room
with snow white moulding, it is equally comfortable with deep
blue or misty violets.

Cool Neutrals transition. For the third yearin a row, the cool
neutral key colouris light and airy. But whereas last year's colour
was a distinct silver grey which felt modest and natural, this
year’s cool neutral is almost white with a light luxurious touch.

2009 2010 2011 2012 2013




COLOUROF THEYEAR TRENDS COLOURS GENERIC

RESOURCES

LS
VISUAL

SWITCHING ZARTSRK
SOLACE

0
%NE 0 F F UNDERSTANDING ffk{%ﬁﬂ

FRONT COVER P6-7 P12-21 P22-31 P32-41 P42-51 P52-61 REDS P64 ORANGES P65

INTRODUCTION TITLE PAGES

Here you will find an index

CFI3-TITLE-]
f!p
.

of the pictures that have : wf P H Ll

been used in this publication. 5 Z | *‘ﬂ :

Forthe online version of ST/ AA il i 3 e 8

the book, please go to 5 ) : . : <

www.colourfutures.com , 5 . L S
= 5 5 2 & YELLOWS P66 GREENS P&7 g S

CF13-S0-3
]
e

CF13-CP-3
CF13-A0-3

CF13-INTRO-2

CF13-HF-3
CF13-VS-3

L
| -

= o

Y-1

CF13-INTRO-3

CF13
CF13-G-1

CF13-COY-4 CF13-COY-3
CF13-CP-4
CF13-A0-4
CF13-HF-4
CF13-VS-4

BLUES P68 VIOLETS P69

CF13-S0-4

CF13-INTRO-4
-

CF13-COY-5
CF13-VS-5

CF13-CP-5
CF13-A0-5
CF13-HF-5

CF13-B-1
CF13-V-1

F

CF13-S0-5

WARM NEUTRALS P70 COOL NEUTRALS P71

CF13-COY-6

CF13-VS-6

CF13-CP-6
CF13-A0-6

CF13-50-6
CF13-HF-6

CF13-coy-7

CF13-VSs-7

CF13-WN-1
CF13-CN-1

CF13-CP-7
B 1
CF13-A0-7
CF13-HF-7
CF13-VS-8

CF13-S0-7

CF13-Vs-9

CF13-S0-8
CF13-A0-8

CF13-HF-8

CF13-CP-9 CF13-CP-8
CF13-HF-9

CF13-VS-10

CF13-50-9
CF13-A0-9

CF13-CP-10

CF13-HF-10

CF13-Vs-11

= |
_|
l—a"‘m g 3
.2 :
I n i-- . Q' 2,
i = [}
= B | ® 5 =
7 TN i
2 iy iy o= -
fac = - v A
& - =] - o .
5 \

72



www.colourfutures.com

Ay BETOWEL

o

Coral’

Y
Dulux”

VALENTINE

Marshall?

]
sikkens

N

Vivechrom?’

ColourFutures™ the distinctive three-leaf Sadolin, Sikkens, Sico, Vivechrom, ColourFutures”is made by:

colour spectrum symbol, Alba, Astral, the AkzoNobel logo and Tomorrow's AkzoNobel Decorative Paints
Betonel, Bruguer, C.I.L, Coral, Dulux, Dulux Answers Today, are trademarks of the Global Aesthetic Center
Professional, Dulux Trade, Dulux Valentine, AkzoNobel Group © and Database Wexham Road, Slough, Berkshire
Flexa, Glidden, Glidden Professional, the Right 2012. SL25DS, United Kingdom

ICI Roundel, Inca, Levis, Marshall, Nordsjs, Tel +44.(0) 1753877035

This Colourfutures™ reference manual is and remains the property of Imperial Chemical Industries Limited and is loaned on condition that it is used solely to specify
products manufactured/or supplied by Imperial Chemical Industries Limited (and other companies in the AkzoNobel Group) and on condition that it shall be returned to
Imperial Chemical Industries Limited on demand.

The contents of this reference manual are for information only. No representation or warranty is given, nor liability accepted, regarding the information given.

We have reproduced paint colours as faithfully as printing will allow: However, the shape, size and lighting of a surface can influence the appearance of the final colour
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